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February 11,2002 

Federal Trade Commission 
Office of the Secretary 
Room 159 
600 Pennsylvania Ave. N. W. 
Washinton, DC 20580 

Re: Proposed Modification of Telemarketing Sales Rule 

Gentlemen: 

I am writing to provide my comments on your proposed modifications of the 
Telemaarketing Sales Rule, as follows: 

1. I am wholeheartedly in favor of your proposed establishment of a toll-fiee number 
through which consumers can request to be placed on a “do not call” list to prevent telemarketers 
fi-om calling. I have recently been barraged by a series of telemarketing calls fiom my local 
telephone company, Qwest Communications Company, trying to sell me additional features for 
my home phone. When I finally demanded that they remove my name fiom their calling list, the 
telemarketer responded with a snotty remark and, thereafter, I have been receiving telephone calls 
every two hours beginning in the afternoon and extending to 8:30 at night where the caller hangs 
up as soon as I say “hello.” I have been unable to obtain identification of this caller through the 
*69 system and I cannot trace the call through the *57 system, all because telemarketers have the 
ability to conceal their numbers fi-om these identification systems. Although I have not been able 
to identifjr the source of these harrassing calls, I believe it is the smart alec Qwest telemarketer 
who is doing this and, accordingly, I have written a letter to Qwest demanding that they 
investigate their telemarketing activities to identi@ the individual and put a stop to this 
harrassment . 

2. I also completely favor your proposal to stop telemarketers fiom hiding their identities 
fiom consumers. Although I do not have caller ID, I should have been able to obtain to identifl 
the source of the above-mentioned harassing calls through *69 or at least I should have been able 
to put a trace on the calls through *57. Telemarketers who misuse their access to private phone 
numbers should be identified and sanctioned. 
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3. I also favor prohibiting telemarketers fkom obtaining a consumer’s credit card or other 
- account‘number fi-om anyone other than the consumer. In fact, I didn’t ktiow this was being 

done. 

4. I also support your proposal to require those selling credit card protection plans to 
disclose that federal law limits the cardholder’s liabiltiy to $50 for unauthorized charges. This is 
one of the biggest scams in marketing and is designed to play on the consumer’s fear of fiaud. 

” 

4 

f l ,  

d 
I hope you will take my comments into account in deciding whether to adopt the proposed 

modifications to the Telemarketer Sales Rules. Thank you for your consideration. 

Sincerely, 

7%- 
Maureen E. McGrath 
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' January 27, 2002 

'FTC, Office of the Secretary 
Room 159 - 600 Pennsylvania Avenue. NW 

'' Washington, DOC, 20580 

*"TELEMARKETING - RULEMAKING COMMENT 

4' 

,, , FTC FILE No, R411001" 

To Whom It May Concern: 

WE TOTALLY SUPPORT F,T.C's. PROPOSAL FOR A NATIONAL TELEMARKETING 
' DO-NOT-CALL LIST, 

WE WOULD LIKE TO SEE YOUR PROPOSAL BECOME A REALITY. 

Thank You. 

Sincerely, 

Gina, Bill, Michael and Marie McLaughlin 
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Fred J. Muller 
4 - 0 Pennsylvania 

February 3,2002 

Federal Trade Commission 
Office of the Secretary, Room I59 
600 Pennsylvania Avenue MA/ 
Washington, D.C. 20580 

Subject: Telemarketing Rulemaking-Comment. FTC File No. R411001 

Dear FTC: 

I am writing to say that I support fully the FTC's proposed changes to the current Telemarketing 
Sales Rule, especially the provision for a national "Do Not Call" database. 1 would support, also, 
the modifications to the Rule that involve further restrictions on for-profit institutions and certain 
charities. 

I believe that the proposed changes would help protect individual's privacy without adversely 
affecting the telemarketers' ability to conduct business. I appreciate this opportunity to present my 
view on this subject. 

Sincerely, 
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ECEIVEO OQCU?EUT 

Room 1 59 
- 600 Pennsylvania Aveenue, NOW, 
Washington, DC 20580 

. February 25, 2002 
\ 

Dear Sir or Madam: 

Some years ago I founded the Childhood Leukemia Foundation to 
help children sick with cancer. Our organization tries to help. 
them in a number of ways, including lifting their spi-rits when,' 
they are undergoing treatment, As you might imagine 4.t is very' 
gratifying work, 

Because this was a personal dream, I was not funded by 
corporations or large donors. Instead, I turned to raising funds 
through telemarketing,-which has been a very effective way to 
reach many people to tell them about Childhood Leukemia 
Foundation's mission and .to fund our program services. The 

* 

telemarketing comphnies that work with us'are registered and 
bonded where required, and voluntarily comply with the states' 
do-not-call lists, as well as comply with our own do-not-call 
list, 

It has been brought to my attention that the Federal Trade 
Commission is proposing to amend the Telemarketing Sales Rule 
by creating, in part, a national do-not-call registry that would 
apply to nonprofits like Chldhood Leukemia Foundation, but not 
to-the larger ones which do their telemarketing in-house, I 
was also surprised to leaxn that the proposed amendments would 
not apply'to politicians raising money by telephone for their 
,political campaigns, nor to credit card companies and long 
distance service providers that sell their goods and services 
by telemarketing, which is 'inherently unfair to smaller 
charitable organizations like Childhood Leukemia Foundation. 

I firmly believe if this change is implemented, people attempting 
to avoid calls from those who sell goods and services over the 
telephone will put themselves out of reach of our organization, 
thereby threatening our financial foundation. The victims will 
be the children because we will noJonger have the resources 
to help them. 

If you must amend the Telemarketing Sales Rule, please create 
an exemption for all calls made on behalf of the small charities 
and 0-ther nonprofits that cannot financially maintain a staff 
large enough to conduct in-house fundraising. 

. .  

. .  

. .  

622 '  Executive Director 
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